Introduction
The widespread adoption of personal computers, shifting from analog to digital platforms, and the establishment of high-speed (and somewhat affordable) computer networks have ushered in the age of convergent media. The impact of convergent media technology is signiÀ cant because it brings about new ways of doing things. For those who have adopted the technology, the barriers of time and space have been essentially eliminated, as one can watch, read, or download virtually anything-or interact with another person-virtually anywhere and at any time.
At the center of media convergence lies the Internet, precisely because it enables such linkage and connectivity (Burnett and Marshall, 2003) . The Internet is a truly global medium, expanding from 900,000 users in 1993 to over 600 million at the end of 2002 (Chen and Wellman, 2003) .
But for all the fanfare and promise surrounding media convergence, there are a number of concerns. Research on the so-called 'digital divide' reveals that these opportunities are not available to everyone. The diffusion of convergent media and technology has differed within and across national borders; in the case of the Internet, uneven diffusion and use reÁ ect social inequalities. For example, Chen and Wellman (2003) examined Internet diffusion and use in eight countries (the US, UK, China, Japan, Korea, Italy, Germany and Mexico), and found evidence of multiple digital divides. They identiÀ ed wide variations in Internet adoption and use that reÁ ected disparities in socio-economic status, gender, life stage and geographic location.
A number of research studies conÀ rm that Internet users are more likely to be more highly educated and receive higher incomes. The jeffrey wilkinson and steven mcclung digital divide is decreasing in some countries where Internet services are diffused sufÀ ciently (such as the US and Japan), as opposed to the UK, Germany and Korea.
Although a number of studies are focusing on "Internet penetration rates, network capacities, and related business opportunities," less attention is paid to how people actually use the Internet (Chen and Wellman, 2003) . Perhaps researchers should focus on how the Internet is being used, how valuable the uses are, and how rapidly the uses will diffuse.
Diffusion of Innovation Theory
Diffusion theory helps to explain how new technologies are communicated, evaluated, and adopted by consumers (Williams et al., 1994) . As new technologies are launched, they typically follow the s-curve of adoption (Rogers, 1995) . Those who tend to À rst adopt new technologies are called innovators or early adopters. In a given society, they tend to be those who are younger, better educated and have higher income (Rogers, 1995) . In the earlier stages, technologies have also shown a tendency to be adopted more by males rather than females (Chen and Wellman, 2003) .
In addition, Internet users are almost always characterized as highly active (interactive) users, compared to the relatively passive behavior of television viewing (characterizations of television-program searching as an 'active process' notwithstanding). While television viewing is often described in passive terms, Internet use is described with action words (Kamimura and Ida, 2002) .
As diffusion tends to differ from country to country, it is useful to compare not only technology rates of diffusion, but also the uses thereof (Meadows, 2002) . By comparing a number of new media technologies within a given culture, relevant sub-areas-clusters of technologies-that people deem to be most useful or most important can be identiÀ ed. This in turn can help bring understanding to the cultural differences applied to the term 'media convergence.'
Media Convergence
In its most broad application, media convergence reÁ ects the coming together of formerly disparate technologies and businesses in traditional media (print, broadcast and À lm), computers and telephony. Burnett and Marshall (2003) suggest that the World Wide Web is primarily responsible for this because it converges different media forms into net-
